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Calling all readers, writers and thinkers! 
 
If you’re looking for the latest and best marketing insights in print and on video from around the world, 
be sure to bookmark WPP’s Reading Room: an extensive collection of published thinking from WPP 
professionals, past and present. 
 
The fully-searchable, regularly-updated site at www.wpp.com/readingroom showcases 
groundbreaking books, new research and trend studies, classic essays, the best blogs, keynote 
presentations and videos, Atticus winners and an online bookshop powered by Amazon.  
 
 

Want to share your thinking with the wider world? 
 
For WPP people who are writing and/or publishing important new work, the Reading Room is a great 
opportunity to share your thinking with a wider audience. If you’d like your work to be considered for 
inclusion in the Reading Room, send details to readingroom@wpp.com. Where possible, please 
include:  
 
• A summary of the work, such as a press release, backgrounder, or a PDF of the document 
• An mpg and accompanying explanatory info (when submitting video) 
• Any separate cover or author images 
• Links to where the work is published or where the work can be purchased from 
 
Please note that when you send us material, and/or web links to external sites that host your material, 
make sure you have approval/clearances/permissions for it to be published on WPP’s public website, 
www.wpp.com. The editor’s decision is final. 
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