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* Headline PBIT: Profit before interest, taxation, goodwill amortisation and impairment 
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* Headline PBT: Profit before goodwill amortisation and impairment and FRS 17 interest 
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Interim results for 2003Interim results for 2003
Unaudited Reported Income StatementUnaudited Reported Income Statement
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Unaudited Headline¹  Income StatementUnaudited Headline¹  Income Statement
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¹  Figures stated before goodwill and impairment, fixed asset¹  Figures stated before goodwill and impairment, fixed asset gains, investment  writegains, investment  write--downs and FRS 17 interest downs and FRS 17 interest 
* margin points
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Revenue by Region
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Interim results for 2003Interim results for 2003
Operating Profit and Operating Margin by DisciplineOperating Profit and Operating Margin by Discipline

* Operating profit includes income from associates but excludes goodwill and impairment
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Interim results for 2003Interim results for 2003
Operating Profit and Operating Margin by RegionOperating Profit and Operating Margin by Region

* Operating profit includes income from associates and excludes goodwill and impairment
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Revenue Growth by CountryRevenue Growth by Country
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Interim results for 2003 Interim results for 2003 
Revenue Growth by CategoryRevenue Growth by Category
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Effects of Strength of Sterling
Impact on resultsImpact on results
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¹  Figures stated before goodwill and impairment, fixed asset¹  Figures stated before goodwill and impairment, fixed asset gains, investment  writegains, investment  write--downs and FRS 17 interest downs and FRS 17 interest 
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Interim results for 2003Interim results for 2003
Cash FlowCash Flow
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Interim results for 2003  Interim results for 2003  
Uses of Cash FlowUses of Cash Flow
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Net debt levels at 30 June 2003 were impacted by the partial purchase of Cordiant debt of £177m less the 
share placing of £100m
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(All billings figures are based on trade press estimates, where (All billings figures are based on trade press estimates, where available)available)
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Interim Results for 2003Interim Results for 2003
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Interim results for Interim results for 20032003
Net new business wins in the first six months of 2003*Net new business wins in the first six months of 2003*

US$ Millions

* Billings
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Key Strategic PrioritiesKey Strategic Priorities
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Strategy, Structure and Competitive Position
WPP by Geography
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Strategic PrioritiesStrategic Priorities
Quantitative Aids To Decision Making (%) Quantitative Aids To Decision Making (%) -- tomorrowtomorrow
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Future PrioritiesFuture Priorities
We continue to focus on our key objectivesWe continue to focus on our key objectives
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Increasing flexibility in the cost base Increasing flexibility in the cost base 
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Increasing flexibility in the cost base
Change in variable costsChange in variable costs
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Using Free Cashflow to Enhance Share Owner ValueUsing Free Cashflow to Enhance Share Owner Value
Dividends and share purchasesDividends and share purchases
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Shares Amount % of Share Base

1998 5.7m £ 54.6m 0.8%

1999 3.3m £ 17.9m 0.5%

2000 9.4m £ 94.1m 1.1%

2001 3.8m £ 103.3m 0.9%

2002 12.75m £ 75.9m 1.2%

2003 6.1m £ 22.3m 0.6%
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